OUR STORY
Hagerty’s roots date back to 1984 when Frank and Louise Hagerty
created their own unique specialty insurance program for vintage
wooden boats after they couldn’t find proper coverage for their
own classics. Their idea pioneered a new niche in the insurance
world, which completely changed the way collector vehicles were
treated by insurance companies. Hagerty is now the world’s
largest specialty insurance provider, focusing its entire
business and expertise on classic vehicles.

As Hagerty has grown into a global company, we have remained
a privately-owned, family business built on a love for classic
vehicles. Our passion for the hobby, and our firm belief that
our clients deserve the best, have kept us innovating every step
of the way.

Having a great insurance product with exceptional customer
service is simply not enough. Car enthusiasts are attracted to
Hagerty because of our classic car expertise and involvement
within the industry, and because we go beyond insurance to do
much more, providing a host of resources that help enthusiasts
enjoy their classics.

Classic Car and
Motorbike Insurance
Hagerty focuses exclusively on classics,
which means claims are guaranteed to be
handled by experts who understand the
unique needs and specialty shops required
to properly fix damaged vehicles. We offer:

Valuation

£

With Hagerty’s free online valuation
tools, enthusiasts can look up accurate,
up-to- date value information across
four condition ranges.

• Classic car and motorbike insurance
• Global transit and shipping insurance
• Classic car and motorbike club insurance
• Private Client insurance for high-value
car collections

Media
Hagerty produces classic car articles
and videos (including features, buyer’s
guides, industry news and more).

Hobby Support
Hagerty attends, sponsors and hosts
events, works with classic car and
motorbike clubs, and gets young
people involved through our
Youth Programs.

At Hagerty, our team of classic car and
bike owners and enthusiasts are dedicated to continuing the development
of specialist insurance. Not only are we
extremely competitive, but our policy
features provide essential benefits when
insuring classics.
Hagerty is the UK’s leading specialist
classic car and bike insurance company.
We do not handle any other insurance
products such as household or travel
insurance. We can therefore offer the
best premium rates for a comprehensive range of classic car insurance
products available in the UK.

Private Client Insurance for
High Value Collections

Classic Car Transit
and Shipping Insurance

Hagerty Private Client Services is designed specifically for classic car collectors and enthusiasts with
vehicles valued at £250,000 or more, or a collection
valued at £500,000 or more.

Overseas shipping insurance protects classic cars
against physical damage and theft during transit by air
or sea. Hagerty’s Agreed Value coverage guarantees
that the customer receives the full insured amount of
their precious cargo in the event of an insured total
loss while in transit.

Benefits include:
• Personally assigned account executive
• In-house claims department
• Privacy management
• Loss control specialist
• Overseas shipping coverage

VALUATION TOOLS

£

At Hagerty, the most frequent question asked
is ‘What’s my classic car worth?’ To help
answer this enquiry, we produce an online
price guide specific to the cars you care
about. Our hope is to make buyers and sellers
alike more knowledgeable about the marketplace and, ultimately, more satisfied enthusiasts.

HAGERTY PRICE GUIDE
The Hagerty Price Guide
is the premier collector car
value guide — accurate, up-to
-date, and without pricing bias
or prejudice. It covers most
popular post-war automobiles, as well as hard-to-find
and unusual models, with four
values for each listing based
on condition. Published three
times per year.

Collector Car Indices
The Hagerty Price Guide
publishes seven primary
collector car indices that
describe how various sectors
of the market have performed
over time. These seven indices,
complete with commentary
include: Blue Chip, British Cars,
Ferrari, American Muscle Cars,
Post-War German Collectible
Cars, 1950s American Classics
and Affordable Classics.

Hagerty attends, sponsors and
hosts events, works with classic
car and motorbike clubs, and gets
young people involved through our
Youth Programs.

DRIVE IT DAY
The Federation of British Historic Vehicle Club’s ‘Drive
It Day®’ takes place every year to help raise awareness
of the large and important extent of the classic vehicle
movement in the UK. It is also an ideal opportunity to
raise funds for both local and industry-related charities.
In support of the Federation, Hagerty hosts its own
annual Drive It Day®. The aim of the day is for everyone
to have fun and enjoy the cars, the drive, and the company of like-minded enthusiasts.

HAGERTY YOUTH PROGRAMS
Hagerty is dedicated to helping ensure the future of the collector community
by growing young people’s interest in classic vehicles. Through a series of
youth-related initiatives, young people are given the chance to experience
the excitement of classic vehicles first-hand.

The first event of its kind in Britain, Festival of the
Unexceptional: A Concours de l’Ordinaire, brought
to you by Hagerty, will jovially highlight how the cars
we grew up with are simply vanishing. Participation is
open to unexceptional classics from 1968-85 and their
exceptional owners. Participants will be judged by
a group of unexceptional ‘experts,’ and an award of
dubious value will go to the overall winner.

Included in these initiatives is the ‘Junior Judging Program.’ Introduced in
the U.K. in 2012, this program gives 8-to-15 year-olds the chance to get up
close to classic vehicles. These ‘Junior Judges’ learn the basics of judging
while interacting with owners and learning details, facts and history of select
vehicles. Their top three place finishers are chosen and typically presented
awards during the event award ceremony.
The Federation of British Historic Vehicle Club’s ‘Drive It Day®’ takes place

HAGERTY FACTS
Hagerty produces classic car articles and videos, (including
features, buyer’s guides, industry news and more).
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In each issue, we delve into the topics
that surround the hobby — showing,
buying, selling, restoring and enjoying
classic vehicles — all while offering
insight from highly respected figures in
the hobby.
Hagerty Classic Cars magazine is published 4 times per year.
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• The global leader in classic car insurance
Hagerty is a global company serving classic car owners and enthusiasts in
Europe and North America. As of 2014, Hagerty has over 550 employees and
provides insurance coverage for over 1 million vehicles throughout the United
States, Canada and Europe.
• The UK’s only classic car specialist
Hagerty opened its doors in January 2006 and is the UK’s only classic and
collector car insurance specialist. Headquartered near the famed Silverstone
Motor Racing Circuit in South Northamptonshire, Hagerty International has
established itself in the UK and throughout Europe as a leader in specialised
insurance coverage for a wide variety of vehicles including Veteran, Vintage,
Classic Cars and even Historic Race Cars.
• Agreed Value coverage
The Agreed Value insurance coverage provided by Hagerty is designed to fit
the unique needs of classic car owners. The policy offers competitive premiums
and roadside assistance as well as coverage for rallies and time trials, transit
and overseas shipping and restorations. Additional features include flexible
mileage options, collection discounts and 24-hour claims assistance.
• Hagerty Youth Programs
Hagerty is dedicated to helping ensure the future of the collector community
by growing young people’s interest in classic vehicles. Through a series of
youth-related initiatives, young people are given the chance to experience the
excitement of classic vehicles first-hand. Since launching the Hagerty Youth
Programs in 2007, more than 3,500 young people have taken part in a variety of
initiatives throughout the U.S., Canada and the UK.

•

• In 2012, the ‘Junior Judging’ program was launched in the UK to introduce
youth ages 8 to 15 years to the basics of judging while interacting with car
owners and learning details, facts and history of classic vehicles.

•

• Expert Media Resource
Hagerty has been utilised as a ‘go-to expert’ classic car resource by prominent
UK media outlets including Classic & Sports Car, Classic Car Weekly and
Honest John among others.
• Underwriter
Hagerty is underwritten by Hiscox (www.hiscox.com). Hiscox Insurance
Company Limited has an A (Excellent) rating from A.M. Best, Standard and
Poor’s and Fitch.
• Most comprehensive policy
Hagerty’s classic car insurance policy has been recognised as the most
comprehensive available in the UK (as per Advertising Standards
Authority). These benefits not only set Hagerty apart from
standard insurance companies, but other specialty companies
as well.

1984
1991

Hagerty launches the first Collector Car Policy combining
Agreed Value, flexible usage and in-house claims handling.

2002

Hagerty debuts Hagerty Plus, the first roadside assistance program
designed exclusively for collector cars.
Hagerty founds the Collectors Foundation, a nonprofit organization
whose mission is to ‘Protect the Past. Build the Future’ by funding
education and training within the collector vehicle community.

Hagerty launches Overseas Shipping and Touring Coverage.

2000

Hagerty unveils Private Client Services, a suite of products and
services designed exclusively for high-value collections.

2004

2005

Hagerty publishes the first issue of Hagerty Classic Cars
magazine, a unique publication that profiles the cars, people
and experiences of the collector vehicle world.

2006

2006

Hagerty debuts Hagerty Youth Programs, a suite of youthfocused initiatives aimed at ‘Connecting Kids and Cars,’ including
Youth Judging, Youth Reporting and Youth Design programs.

2007

Hagerty introduces Commercial Coverage, the first program of
its kind designed exclusively to protect businesses that serve the
collector vehicle community.

2008

2008

2009

2009

Hagerty invents Guaranteed Value, an evolution of our legendary
Agreed Value policy.

2010

2009
2010

Hagerty launches the Hagerty Driving Experience to teach young
drivers how to drive manual transmission classic cars.

2011

The Hagerty Education Program is established with a $1.75
million commitment from Hagerty. Carrying forward the efforts of
the Collectors Foundation, Hagerty Education Program perpetuates
the next generation through funding for education of the skills
necessary for restoration.

2014

Hagerty founds the Historic Vehicle Association, the North
American FIVA affiliate that is now aimed at driving the agenda for
national recognition of automotive heritage.

Hagerty invents the first Agreed Value policy for
Collector Boats.

Hagerty launches operations in the UK.

Hagerty publishes the first issue of Hagerty’s Cars That
Matter, an accurate and authoritative price guide for those
involved in the post-war collector car marketplace. The
publication was renamed the Hagerty Price Guide in 2011.
Hagerty introduces coverage for Automobilia, Spare Parts
and Tools.
Hagerty expands to Canada.
Hagerty Valuation Tools launches on the Hagerty website offering
free classic car valuation services.

2012

Hagerty Youth Programs launches the first-ever ‘Junior Judging’
program in the UK.

2014

The Historic Vehicle Association introduces the National Historic
Vehicle Register and hosts the first-ever ‘Cars at the Capital’ on
the National Mall.

2014

Hagerty kicks off a celebration of mundane classics with
Festival of the Unexceptional: A Concours de l’Ordinaire.

OUR PEOPLE

McKeel Hagerty loves the feeling you get while driving classic
cars and believes the cars you drive are an outward representation of who you are and who you want to be. As CEO of
Hagerty Insurance, McKeel considers the company’s role is
to help classic car lovers get the most enjoyment out of their
cars. His passion for classics has driven the company far
beyond just classic car insurance to a place of leadership
among car enthusiasts.
Love of cars began at an early age as McKeel helped his father
work on project cars in the family garage. At 13, he began work
on a 1967 Porsche 911S. He performed the restoration himself
with the help of his father, finishing in time to drive it as his
daily driver in high school. He still owns the car today.
McKeel attended Pepperdine University, Saint Vladimir’s
Orthodox Seminary and Boston College for graduate work in
Philosophy and Classics. He was pursuing a career in education
but his passion for classic cars drew him back to take over the
family business in 1995.

MCKEEL HAGERTY
CHIEF EXECUTIVE OFFICER

Under McKeel’s direction, Hagerty took a unique approach to
insurance, with marketing that injected humor and excitement
into a traditionally dull market. With an emphasis on classic car
expertise, he developed the most knowledgeable service team
in the industry. Hagerty quickly became the most recognisable
brand in classic car insurance.
As business grows, McKeel pushes the company to be about
more than just insurance. Hagerty publishes Hagerty Price
Guide and Hagerty Classic Cars Magazine, advises collectors

with ‘Ask Hagerty’ Concierge and provides hobby-related
resources, articles and videos to a thriving online community.
With a desire to give back, McKeel started the Hagerty Education Program (formerly known as the Collectors Foundation),
a nonprofit that supports educational institutions and shop
programs committed to the future of classics as well as giving
young people the training they need to learn the art of restoration. McKeel also founded the Historic Vehicle Association,
which represents the interests of car owners and clubs through
legislative advocacy by propelling a movement that celebrates
the automobile. Additionally, realizing that his love for cars
began at an early age, he spearheaded a youth advocacy
program called Hagerty Youth Programs (formerly known as
Operation Ignite!) which hosts a series of programs to give
young people a first-hand experience with classic cars.
McKeel’s knowledge and enthusiasm have given him a reputation as an authority within the automotive industry. He is the
youngest judge to ever serve for the prestigious Pebble Beach
Concours d’Elegance (and has served for more than ten years.),
represents the classic car community on numerous boards and
advisory groups, and appears regularly on ESPN, SPEED
and Discovery channels as an auction commentator.
In his personal time, McKeel enjoys driving his
classics with his family, vintage driving events,
philosophy, great wine and Asian cuisine.

OUR PEOPLE
Angus Forsyth, Managing Director

Marcus Atkinson, Marketing Director

Angus Forsyth was 8 when his father gave him his first classic
car. In truth, it was only a Corgi model of a 1969 Jensen
Interceptor, but it sparked a lifelong love in Angus for classic
cars and the history of motoring. Now, as Managing Director
of Hagerty International, Angus has the goal of helping classic
car lovers get the most enjoyment out of their cars.

Marcus was a founding member of the Hagerty International team
with Angus. Prior to starting with Hagerty, Marcus worked in the
Lloyd’s insurance market for 15 years, managing UK Legal Expenses
schemes and some US Professional Liability projects. Marcus was
born and raised in the shadow of Silverstone Circuit; the noise of the
F1 cars from the 70s and 80s brings back waves of nostalgia. However, it was joining Hagerty that brought out the car enthusiast in
him. In 2007 Marcus managed to convince the local butcher to part
with his beloved 1973 MGB GT; this was the best entry into classic
ownership that Marcus could have wished for, with a simple but
elegant British sports car. He now enjoys a slightly more exotic 1970
Fiat 124 BS Spider, which still has room for all of his young family
to enjoy together. Marcus manages the marketing, public relations,
sales, underwriting and claims for Hagerty International.

Because his father was situated in numerous locations
throughout South America, Europe and Africa, Angus travelled the globe quite a lot as a young man. Upon finishing
school and returning to the UK, he started an insurance career
in London’s financial district, working as both a broker and
underwriter of global insurance programs in Lloyd’s of London.
In 2004, Angus met McKeel Hagerty (CEO of Hagerty Insurance) and the two developed a common bond through their
love of classic cars. It wasn’t long until McKeel invited Angus
to set up the Hagerty business within the UK.
With Angus as Managing Director, Hagerty’s International
office opened in January 2006 and has fast become one of the
leading companies in the UK classic car insurance industry.
Hagerty’s position in the UK is unique, as they do not dilute
their classic portfolio by insuring regular use vehicles, homes,
pets or any other insurance product.
Angus regularly participates in a number of classic car events
and rallies, such as the Mille Miglia, Tour Britannia, the Pomeroy Trophy, and the London to Brighton Veteran Car Run. He is
also a regular attendee of a variety of classic car shows in the
UK and across Europe.
Currently, Angus is the proud owner of several classics, including a Jaguar E Type, Volvo P1800, a Triumph GT6, a 1930 Austin Ulster and, of course, a Series 1 Jensen Interceptor. In his
personal time, he enjoys driving his classics, attending classic
and veteran car shows, fishing and decent, honest ale.

WHO TO CONTACT
Marcus Atkinson
Marketing Director / Hagerty
matkinson@hagerty.com
0844 824 1130

Hugh Taggart
Bell Pottinger
HTaggart@Bell-Pottinger.co.uk
020 78612427

