The worldwide leader in vintage and
classic car insurance

Working @ Hagerty

Note from
McKeel
More than 25 years ago, my
family started the company with a
passion for classic cars and boats
and a sincere desire to protect
them. But the key to our ongoing
success is we’ve always focused
on the people behind the cars.
Our clients are engaged, passionate vehicle owners, and we take
an authentic interest in them and
respect their needs. We’ve always
been committed to helping our clients enjoy their vehicles as much
as possible, to exceeding expectations and to making each experience memorable.

Working at Hagerty
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How do we do it? Our employees are what truly make us the
best at what we do. The employees of Hagerty are optimistic, hardworking and tight- knit. We’ve
built a culture of respect, trust and
empowerment. We always take
ownership and we’re hungry to
learn. If this sounds like you and
people you’d like to work with, I’d
encourage you to get in touch.

f you aren’t a classic car enthusiast when
you start at Hagerty, you’ll likely become
one. So many of us are collector car owners,
experts and enthusiasts that our offices tend
to feel more like a car club than an insurance
agency. We love it that way, but you don’t
have to be into classic cars to enjoy working at
Hagerty. We work hard to make life at Hagerty
challenging, rewarding and fun for all of us.
One program that helps Hagerty employees grow personally and professionally is Hagerty
University, a series of classes and seminars on topics like leadership, public speaking and communication. All employees get a chance for hands-on
experience with classics through car basics classes.

CEO of Hagerty
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Hundreds of employees have participated in our
employee restoration project. Past projects have
included a 1930 Model A and a 1969 Camaro.
Employee health is extremely important to
us. That’s why our Wellness program provides
employees with a great deal of healthy benefits,
like reimbursements for gym memberships and
exercise programs, classes to quit smoking or lose
weight, and perks like fresh strawberries delivered to desks and a yearly stress relief event. For
car nuts, we’re pretty responsible about how
we get to work; we even participate in a yearly
smart commute competition. We also like to get
together, so we have company sports teams, biking teams, Friday snacks during the summer and
yearly traditions, like the summer family picnic.
At Hagerty, we provide an environment
where innovation, creativity and hard work are
honored and where the best idea always wins.
We’ve implemented cutting-edge technology and
work practices, but we’re proud of our roots, so
we strive to maintain a tight-knit company culture. We sell insurance, but we do so much more,
with in-house Marketing, IT and Legal departments, just to name a few. The fact that we’re
based in one of the most beautiful areas of the
world doesn’t hurt either!

Working @ Hagerty

10%

We give back
10% of our
net profits.

What we do
It’s all about passion.

Over the last 25 years, we’ve grown to be the global leader in
classic car and boat insurance. But we’re still just a family business built on love for the hobby. Our passion drives us to keep
improving our product and to keep giving our clients the best
service imaginable. People trust us with their most prized possessions because we get it. It’s all about memories and dreams: the
’69 Camaro you’d wanted since you were a kid, the Chris-Craft
boat you inherited from your granddad or the vintage Triumph
motorcycle you used to impress your future wife. We protect the
physical connections to the best moments in life.
Our goal is to help our clients enjoy their classics as much as
possible. This includes protecting their collector cars and boats
through our insurance products. But it also includes supporting
and participating in the hobby, providing resources and content
which make the hobby more enjoyable. We publish Hagerty
Classic Cars magazine, produce classic car videos, provide free
online Valuation Tools, answer car questions through our “Ask
Hagerty” service, and post many online resources and articles.
We also give back, donating 10% of net profit to organizations
that promote and protect the hobby. Some of the organizations
we’ve founded and support include the Collectors Foundation, a
nonprofit organization that awards scholarships and educational
grants to organizations committed to hands-on education and

making a difference in the lives of young people; Operation Ignite!,
which involves young people in activities like youth judging; and
the Historic Vehicle Association, an organization that advocates
for collector cars and their owners.
We feel it’s important to support our local community. As
Hagerty has grown, our community has been good to us, and we
try to return the favor. We do this in part through our Hagerty
Cares program, which coordinates volunteer opportunities for
employees, providing them with 16 paid hours each year to volunteer in the community.
Whether you are a classic car enthusiast yourself, just want
to preserve history and help clients enjoy their classics, or want
to do good in your community, there’s something at Hagerty for
you to be passionate about.
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Think you’re a fit for Hagerty? If so, we’d like to hear from you.

CLASSIC CAR INSURANCE
800-922-4050 | HAGERTY.COM | LOCAL AGENT

At Hagerty, we provide an environment where innovation, creativity
and hard work are honored, and where the best idea always wins.
Find current job postings at Hagerty.com, and check back frequently.
www.hagerty.com | 800-922-4050

